
EU promotion policy for agricultural products 

Basic principle and funding opportunities

Lea MAY, Programme Manager Promotion of Agricultural Products, DG AGRI



Content

1. Basic principles of EU promotion policy

2. Eligibility requirements

3. The funding process & the Annual Work Programme

4. Information – more sources

2



1. Basic principles of EU promotion policy
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A strategic tool for diversification 
and competitiveness

More than 

700
campaigns 

funded since 
2016
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Objectives of the promotion policy

Increase awareness of 
the merits of Union 
agricultural products and of 
the high standards 
applicable to the 
production methods

Increase the 
competitiveness and 
consumption of Union 
agricultural products and 
certain food products and to 
raise their profile both inside 
and outside the Union

Increase the awareness 
and recognition of Union 
quality schemes

Increase the market 
share of Union 
agricultural and certain 
food products, focusing 
on those markets in third 
countries that have the 
highest growth potential

Enhance the competitiveness of the Union agricultural sector
Regulation (EU) 1144/2014, Article 2 
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Promotion programmes (grants)

What is a promotion programme?

A coherent set of operations: public 
relations, advertising, PoS promotion, 
website and social media, events and 

fairs, etc.

Can be a B2B or B2C campaign in one 
or more target countries, in the internal 

or third countries. market

Implemented over a period of at least 
one but not more than three years.

Promotion programmes

Campaigns in the internal market and 
third countries.

Selected via annual calls for proposals:

❑ Multi (80% co-funding): organisations 
from more than one Member State or 
at EU-level.

❑ Simple (70-80% co-funding): one or 
more organisations from one Member 
State.
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Economic diplomacy

Economic diplomacy

Primarily in third countries.

Planned and implemented by the 
Commission via procurement:

❑ EU agri-food business delegations

❑ Fairs

❑ Campaigns

❑ Market Entry Handbooks

What are Own Initiatives of the Commission?

Agri-food business missions 
with the Commissioner

EU pavilions at international 
trade fairs

Own Promotion campaigns 
of the Commission in Third 

Countries
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Promotion policy – legal framework

Basic act

❑ Regulation (EU) No 1144/2014, 

in force since 1. December 2015

Delegated and implementing acts

❑ Commission Delegated 

Regulation (EU) 2015/1829 

last amended by Delegated 

Regulation (EU) 2025/70 of 21 

November 2024

❑ Commission Implementing 

Regulation (EU) 2015/1831

last amended by Commission 

Implementing Regulation (EU) 

2026/1700 of 14 July 2026

Other documents and decisions:

❑ Annual Work Programme (= AWP)

❑ Calls for proposals (calls) for 

SIMPLE and MULTI programmes 

on the Funding and Tenders portal 

(mid-January to mid-April each 

year)

❑ Commission implementing decision 

on the selection of the simple 

programmes concerning promotion 

of agricultural products
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https://eur-lex.europa.eu/legal-content/EN/ALL/?uri=CELEX:32014R1144&qid=1611583068875
https://eur-lex.europa.eu/legal-content/DE/TXT/HTML/?uri=CELEX:32015R1829&qid=1739800066227
https://eur-lex.europa.eu/legal-content/DE/TXT/HTML/?uri=OJ:L_202500070&qid=1739799454575
https://eur-lex.europa.eu/legal-content/DE/TXT/HTML/?uri=OJ:L_202500070&qid=1739799454575
http://data.europa.eu/eli/reg_impl/2015/1831/oj
http://data.europa.eu/eli/reg_impl/2026/1700/oj
http://data.europa.eu/eli/reg_impl/2026/1700/oj
http://data.europa.eu/eli/reg_impl/2026/1700/oj
https://agriculture.ec.europa.eu/common-agricultural-policy/market-measures/promotion-eu-farm-products_en#annual-work-programme
https://agriculture.ec.europa.eu/common-agricultural-policy/market-measures/promotion-eu-farm-products_en#annual-work-programme
https://agriculture.ec.europa.eu/common-agricultural-policy/market-measures/promotion-eu-farm-products_en#funding-for-promotion-campaigns
https://agriculture.ec.europa.eu/common-agricultural-policy/market-measures/promotion-eu-farm-products_en#funding-for-promotion-campaigns
https://agriculture.ec.europa.eu/common-agricultural-policy/market-measures/promotion-eu-farm-products_en#funding-for-promotion-campaigns


2. Eligibility requirements
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Eligible organisations

Agri-food sector bodies 
responsible for the 
promotion of agricultural 
products in the interest of 
the general public

Producer organisations
or associations of 
producer organisations
(recognised at national level)

groups of producers 

and processors active 

in areas 

of geographical 

indications

Trade or inter-trade 
organisations at 
national or EU level

Find out if your organization is eligible to apply for AGRIP calls for proposals: Eligibility Checker
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https://agriculture.ec.europa.eu/farming/geographical-indications-and-quality-schemes/geographical-indications-and-quality-schemes-explained_en#geographicalindications
https://agriculture.ec.europa.eu/farming/geographical-indications-and-quality-schemes/geographical-indications-and-quality-schemes-explained_en#geographicalindications
https://enjoy-its-from-europe.campaign.europa.eu/en/funding-opportunities/eligibility-checker


Eligible products & quality schemes

✓ Agricultural products 

listed in Annex I to the 

TFEU* other than tobacco

✓ Processed products 

(chocolate, pasta, etc.) in 

accordance with Annex I 

to Regulation (EU) No 

1144/2014

✓ Fishery and aquaculture 

products: ‘basket’ 

approach

✓ Spirit drinks with a 

protected geographical 

indication

✓ Wine: SIMPLE = ‘basket’ 

approach (with other 

products); MULTI = wine 

alone possible
Internal market = information 

on quality schemes or 

responsible consumption

✓ Schemes: 

EU quality schemes, 

national quality schemes

* TFEU = Treaty on the Functioning of the European Union11



Campaign requirements

✓ The main message is the Union 

Message 

✓ Preferred: 

Use of EU quality schemes 

(e.g. geographical indications)

✓ Information provision and 

promotion measures shall not be 

brand-oriented or origin-

oriented
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Eligible activities – examples

Website & social media

Boost your health with fresh fuits and vegetables from the EU by Dobré družstvo

Advertising

Events and educational activities
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3. The funding process & the Annual Work Programme
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November -
December  
(Year N-1)
Adoption of the 
annual work 
programme 
(AWP) 

Mid-January 
(Year N)
Publication of 
the Calls for 
Proposals for 
SIMPLE and 
MULTI 
programmes

Mid-January –
Mid-April
Submission of 
proposals

Spring – end of 
summer
Evaluation & 
selection

Autumn
selection 
decision
(MS take over 
implementation 
for selected 
simple 
programmes)

January or 
later  (Year 
N+1)
signature of 
grant 
agreements and 
start of projects

The funding process - annual timeline



What is an Annual Work Programme (AWP)?

❑ is the legal basis for the financing of promotion measures.

❑ sets priorities and the corresponding budget.

❑ contains arrangements for market disturbances.

❑ based on market analysis and experience of previous 
application rounds

❑ includes contributions from Member States (through CMO 
Committee) and stakeholders (Civil Dialogue Group)



Available 

budget for 

2026 AWP

205 million EUR

Of which for 

MULTI

60 million EUR

Own 

Initiatives

10 million EUR

Of which for 

SIMPLE

100 million EUR

Simple programmes in the Internal market m €

AGRIP-SIMPLE-2026-IM-CHARACTERISTICS 5.5

AGRIP-SIMPLE-2026-IM-EU-QS 13.1

AGRIP-SIMPLE-2026-IM-FRESH-FV 9.9

AGRIP-SIMPLE-2026-IM-ORGANIC 7.6

AGRIP-SIMPLE-2026-IM-SUSTAINABLE 6.6

Simple programmes in Third Countries 

AGRIP-SIMPLE-2026-TC-ALL 46.8

AGRIP-SIMPLE-2026-TC-ORG-SUST 5.5

Market disturbance 5

Multi programmes in the internal market  m €

AGRIP-MULTI-2026-IM 7

AGRIP-MULTI-2026-IM-FRESH-FV 5.7

AGRIP-MULTI-2026-IM-ORGANIC 10.6

AGRIP-MULTI-2026-IM-SUSTAINABLE 13.7

Multi programmes in third countries

AGRIP-MULTI-2026-TC-ALL 15

AGRIP-MULTI-2026-TC-ORG-SUST 3

Market disturbance 5

The AWP sets the annual 

budget, as well as general 

topics, aligned with the 

political priorities of the 

European Commission. 

European 

Food 

Campaign

35 million EUR

https://agriculture.ec.europa.eu/common-agricultural-policy/market-measures/promotion-eu-farm-products_en#annual-work-programme


2026 submission statistics
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Simple 
programmes

Multi 
programmes



2026 submission statistics
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Member State

n° of 

proposals

AT 2

BE 1

EL 5

ES 3

FR 3

HR 1

IT 2

LT 1

NL 1

PL 3

PT 2

TOTAL 24

Member State

n° of 

proposals

BE 3

BG 2

DE 2

DK 4

EL 58

ES 19

FR 15

IE 1

IT 43

LT 1

LV 2

NL 1

PL 18

PT 6

RO 5

SE 1

SI 2

TOTAL 183

MULTI programmes

11 MS

SIMPLE programmes

17 MS



November -
December  
(Year N-1)
Adoption of the 
annual work 
programme 
(AWP) 

Mid-January 
(Year N)
Publication of 
the Calls for 
Proposals for 
SIMPLE and 
MULTI 
programmes

Mid-January 
– Mid-April
Submission of 
proposals

Spring – end 
of summer
Evaluation & 
selection

Autumn
selection 
decision
(MS take over 
implementatio
n for selected 
simple 
programmes)

January or 
later  (Year 
N+1)
signature of 
grant 
agreements 
and start of 
projects

The funding process - annual timeline



Selection 
Decision
The selection of simple 

programmes for the promotion of 

agricultural products is published 

on the EU Commission 

Homepage:

Promotion of EU farm products -

European Commission

https://agriculture.ec.europa.eu/common-agricultural-policy/market-measures/promotion-eu-farm-products_en#funding-for-promotion-campaigns
https://agriculture.ec.europa.eu/common-agricultural-policy/market-measures/promotion-eu-farm-products_en#funding-for-promotion-campaigns
https://agriculture.ec.europa.eu/common-agricultural-policy/market-measures/promotion-eu-farm-products_en#funding-for-promotion-campaigns


2027 AWP – work in progress: three novelties 

Strengthening   
resilience of agri-food 
sector through 
diversification of target 
markets

Improve access for 
small proposals 
through dedicated 
budget

Widen participation 

across Member States 

through new support 

for programme 

development and 

implementation 

The annual work programme 2027 has not yet been validated internally and may be subject to change



4. Information – more sources
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More information needed?
Enjoy it's from

Europe Portal

Promotion of EU

farm products -

Agriculture and rural

development

Promotion of

agricultural products

- European

Research Executive

Agency

EU

Funding  Tenders

Portal

Enjoy it's from 
Europe Portal

AGRI Website: 
Promotion of EU 
farm products -
Agriculture and rural 
development

REA Website: 
Promotion of 
agricultural products 
- European 
Research Executive 
Agency

FAQs at EU 
Funding & Tenders 
Portal
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https://enjoy-its-from-europe.campaign.europa.eu/en
https://enjoy-its-from-europe.campaign.europa.eu/en
https://agriculture.ec.europa.eu/common-agricultural-policy/market-measures/promotion-eu-farm-products_en#annualworkprogramme
https://agriculture.ec.europa.eu/common-agricultural-policy/market-measures/promotion-eu-farm-products_en#annualworkprogramme
https://agriculture.ec.europa.eu/common-agricultural-policy/market-measures/promotion-eu-farm-products_en#annualworkprogramme
https://agriculture.ec.europa.eu/common-agricultural-policy/market-measures/promotion-eu-farm-products_en#annualworkprogramme
https://rea.ec.europa.eu/funding-and-grants/promotion-agricultural-products-0_en
https://rea.ec.europa.eu/funding-and-grants/promotion-agricultural-products-0_en
https://rea.ec.europa.eu/funding-and-grants/promotion-agricultural-products-0_en
https://rea.ec.europa.eu/funding-and-grants/promotion-agricultural-products-0_en
https://rea.ec.europa.eu/funding-and-grants/promotion-agricultural-products-0_en
https://ec.europa.eu/info/funding-tenders/opportunities/portal/screen/support/faq?isExactMatch=true&status=0&frameworkProgramme=43298664&type=0,1&order=DESC&pageNumber=1&pageSize=50&sortBy=publicationDate
https://ec.europa.eu/info/funding-tenders/opportunities/portal/screen/support/faq?isExactMatch=true&status=0&frameworkProgramme=43298664&type=0,1&order=DESC&pageNumber=1&pageSize=50&sortBy=publicationDate
https://ec.europa.eu/info/funding-tenders/opportunities/portal/screen/support/faq?isExactMatch=true&status=0&frameworkProgramme=43298664&type=0,1&order=DESC&pageNumber=1&pageSize=50&sortBy=publicationDate




Thank you
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