EU promotion policy for agricultural products

Basic principle and funding opportunities

Lea MAY, Programme Manager Promotion of Agricultural Products, DG AGRI
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1. Basic principles of EU promotion policy
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A strategic tool for diversification
and competitiveness
’ More than
W 700 =
campaigns

funded since
ENJOY , 2016
[T'S FROM

URORE

Indication of campaigns across the world. The colour iagi




Objectives of the promotion policy

Enhance the competitiveness of the Union agricultural sector
Regulation (EU) 1144/2014, Article 2

Increase awareness of
the merits of Union
agricultural products and of
the high standards
applicable to the
production methods

Increase the awareness
and recognition of Union
quality schemes

Increase the market
share of Union
agricultural and certain
food products, focusing
on those markets in third
countries that have the
highest growth potential

Increase the
competitiveness and
consumption of Union
agricultural products and
certain food products and to
raise their profile both inside
and outside the Union
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Promotion programmes (grants)

Promotion programmes What is a promotion programme?

. . . A coherent set of operations: public
Campaigns in the internal market and relations, advertising, PoS promotion,

third countries. S Lga 8 website and social media, events and
o Nl fairs, etc.

Selected via annual calls for proposals:

O Multi (80% co-funding): organisations | g?r?] gree ?aEESSt or Br?t?ecsarr:]pfhignni?egnn;
e SRS untries, i !
from more than one Member State or or third countries. market

at EU-level.

O Simple (70-80% co-funding): one or

more organisations from one Member s 14 Implemented over a period of at least
State LR o g one but not more than three years.
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Economic diplomacy

Economic diplomacy

Agri-food business missions Primarily in third countries.

with the Commissioner _
Planned and implemented by the

Commission via procurement:

EU pavilions at international O EU agri-food business delegations
trade fairs
 Fairs

O Campaigns

Own Promotion campaigns
of the Commission in Third
Countries

O Market Entry Handbooks
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Promotion policy — legal framework

Basic act

Regulation (EU) No 1144/2014,
in force since 1. December 2015

Delegated and implementing acts

Commission Delegated
Regulation (EU) 2015/1829
last amended by Delegated
Regulation (EU) 2025/70 of 21
November 2024

Commission Implementing
Requlation (EU) 2015/1831
last amended by Commission
Implementing Reqgulation (EU)
2026/1700 of 14 July 2026

Other documents and decisions:

Annual Work Programme (= AWP)

Calls for proposals (calls) for
SIMPLE and MULTI programmes
on the Funding and Tenders portal
(mid-January to mid-April each
year)

Commission implementing decision
on the selection of the simple
programmes concerning promotion
of agricultural products



https://eur-lex.europa.eu/legal-content/EN/ALL/?uri=CELEX:32014R1144&qid=1611583068875
https://eur-lex.europa.eu/legal-content/DE/TXT/HTML/?uri=CELEX:32015R1829&qid=1739800066227
https://eur-lex.europa.eu/legal-content/DE/TXT/HTML/?uri=OJ:L_202500070&qid=1739799454575
https://eur-lex.europa.eu/legal-content/DE/TXT/HTML/?uri=OJ:L_202500070&qid=1739799454575
http://data.europa.eu/eli/reg_impl/2015/1831/oj
http://data.europa.eu/eli/reg_impl/2026/1700/oj
http://data.europa.eu/eli/reg_impl/2026/1700/oj
http://data.europa.eu/eli/reg_impl/2026/1700/oj
https://agriculture.ec.europa.eu/common-agricultural-policy/market-measures/promotion-eu-farm-products_en#annual-work-programme
https://agriculture.ec.europa.eu/common-agricultural-policy/market-measures/promotion-eu-farm-products_en#annual-work-programme
https://agriculture.ec.europa.eu/common-agricultural-policy/market-measures/promotion-eu-farm-products_en#funding-for-promotion-campaigns
https://agriculture.ec.europa.eu/common-agricultural-policy/market-measures/promotion-eu-farm-products_en#funding-for-promotion-campaigns
https://agriculture.ec.europa.eu/common-agricultural-policy/market-measures/promotion-eu-farm-products_en#funding-for-promotion-campaigns

2. Eligibility requirements

—
— * Kk
— * *
=R
= L.




Eligible organisations

Trade or inter-trade
organisations at
national or EU level

groups of producers
and processors active
in areas & & @

of geographical
indications

; Find out if your organization is eligible to apply for AGRIP calls for proposals: Eligibility Checker

Producer organisations
or associations of

producer organisations
(recognised at national level)

Agri-food sector bodies
responsible for the
promotion of agricultural
products in the interest of
the general public
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https://agriculture.ec.europa.eu/farming/geographical-indications-and-quality-schemes/geographical-indications-and-quality-schemes-explained_en#geographicalindications
https://agriculture.ec.europa.eu/farming/geographical-indications-and-quality-schemes/geographical-indications-and-quality-schemes-explained_en#geographicalindications
https://enjoy-its-from-europe.campaign.europa.eu/en/funding-opportunities/eligibility-checker

Eligible products & quality schemes

v" Agricultural products v' Spirit drinks with a
listed in Annex | to the protected geographical
TFEU™ other than tobacco indication

v Processed products v' Wine: SIMPLE = ‘basket’
(chocolate, pasta, etc.) in approach (with other
accordance with Annex | products); MULTI = wine

to Regulation (EU) No alone possible

1144/2014 Internal market = information
on quality schemes or
responsible consumption

v' Fishery and aquaculture
products: ‘basket’
approach

11 * TFEU = Treaty on the Functioning of the European Union

v Schemes:

EU quality schemes,
national quality schemes
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Campaign reqwrements

8 Desde s
Corazon

estrictamente esta blecidos.

de un lugar especifico y que fue creado de
acuerdo con los reglamentos de produccién

aopacriForm [

| FOpE o &

rr[R WA AT

l

v' The main message is the Union
Message

v Preferred: @ ©
Use of EU quality schemes
(e.g. geographical indications)

v Information provision and

promotion measures shall not be
brand-oriented or origin-
oriented
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PUL TALIRE
PRO TVE ZDRAVI

PUL TALIRE
PRO TVE
ZDRAVI

Denni pFijem zeleniny a ovoce by mél dosahovat 600 g,
vcetné zeleniny tepelné upravené, pricemz pomér zeleniny
a ovoce by mél byt cca 2:1.

PUL
TALIRE.
’cz

Website & social media

RE —9—
PR pedin:

|
T

*
*
*
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3. The funding process & the Annual Work Programme
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The funding process - annual timeline

y'

January or
‘ later (Year
Autumn N+1)
selection signature of
e {
Spring — end of decision gran
sgmn?e,- (MS take over agreement_s and
Mid-January — Evaluation & implementation start of projects
Mid-April selection for sclelected
Mid-January Submission of [S)Irrggrgmmes)
(Year N) proposals
November - Publication of
December W the Calls for
(Year N-1) Proposals for
Adoption of the SIMPLE and
annual work MULTI
programme programmes
(AWP)
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Co-funded by
the European Union

N

is the legal basis for the financing of promotion measures.
sets priorities and the corresponding budget.
contains arrangements for market disturbances.

based on market analysis and experience of previous
application rounds

includes contributions from Member States (through CMO
Committee) and stakeholders (Civil Dialogue Group)
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Available
budget for
2026 AWP

Of which for
SIMPLE

Of which for
MULTI [NJUY own European

lTS FHUM Initiatives Food

100 million EUR

60 million EUR [URUP[ Campaign
205 million EUR 10 million EUR 35 million EUR
The AWP sets the annual
budget, as well as general
topics, aligned with the

political priorities of the
European Commission.

Simple programmes in the Internal market m € Multi programmes in the internal market | m€
AGRIP-SIMPLE-2026-IM-CHARACTERISTICS 5.5 AGRIP-MULTI-2026-IM 7
AGRIP-SIMPLE-2026-IM-EU-QS 13.1 AGRIP-MULTI-2026-IM-FRESH-FV 5.7
ﬁgglE'g:mgigﬁg':m'giaﬁcv 3-2 AGRIP-MULTI-2026-IM-ORGANIC 10.6
AGRIP-SIMPLE-2026-IM-SUSTAINABLE 6.6 AGR_'P'MULT"ZO%f'M'S_’USTA'NA'_B"E 137
Simple programmes in Third Countries Multi programmes in third countries
AGRIP-SIMPLE-2026-TC-ALL 46.8 AGRIP-MULTI-2026-TC-ALL 15
AGRIP-SIMPLE-2026-TC-ORG-SUST 5.5 AGRIP-MULTI-2026-TC-ORG-SUST 3
Market disturbance 5 Market disturbance 5
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https://agriculture.ec.europa.eu/common-agricultural-policy/market-measures/promotion-eu-farm-products_en#annual-work-programme
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2026 submission statistics

Mult TOPLCS Numberofroposl| SumofGrantRequested | | Buogt | | %

Jitl AGRIP-MULT-2026-M 5 | namost] | 70000000 | 17577
Programmes permprrareas 2| aomestd | 1060000000 |

AGRIP-MULTI-2026-M-SUSTAINABLE _l.

AGRIP-MULTI-2026-M-FRESH-FV 2 | semoln] | 570000000 | %
AGRP-MULTI06TCAL _ll
AGRIP-MULTI-2026-1C-0RG-SUST 0 | o] | 300000000 | %

oW | s | oo | o

| ToMes | _I_I_

Simple _II
SUCCICIMIMERR P SWAEAEMORGNG | 1 | 66030 | Jenwom | 264
AGRPSMPLEZGMSUSTANABIE | 11 | LSS0 | 660000000 | 17436
orsipEaEnmn | 0| smesel | o] |t
AGRPSMPLEZGMCHARCTERSTICS | 15 | ot7eptatol | 550000000 | so60u
JORPSMPEGTCAL | & | 063sAE) | 680000000 | 438

AGRIP-SIMPLE-2026-TC-ORG-SUST 8| 1445074441 | 550000000 |
TOTALSIMPLE, 183 | 3605494299 |  95.000.00000 | 0%

W




2026 submission statistics

MULTI programmes SIMPLE programmes

17 MS

11 MS

S Member State
n° of

Member State

TOTAL

W
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The funding process - annual timeline

January or
&3 later (Year
Autumn N+1)
y/ \ selection signature of
Spring — end decision grant
B B of summer (MS take over agreements
Mid-January Evaluation & implementatio and start of
— Mid-April selection n for selected projects
Mid-January Submission of simple
(Year N) proposals programmes)
November - Publication of
December the Calls f(:cl’
(Year N-1) Proposals for
Adoption of the I\S/IIB/IIE'ITE and
oAl ok programmes L
(AWP) e




Selection
Decision

The selection of simple

Page contents

Promotion at a glance
Annual work programme

Funding for promotion
campaigns

Documents

Selection decision 2025

Previous selection decisions can be found in the documents section.

[F) 29 OCTOBER 2025

Commission implementing decision on the selection of the simple
programmes concerning promotion of agricultural products for 2025

programmes for the promotion of

English
(98.94 KB - PDF)

agricultural products is published

on the EU Commission

Homepage:

Promotion of EU farm products - B

29 OCTOBER 2025

European Commission

List of programmes selected for Union's financial contribution as referred to in Article 1

Preview ® Download ¥

Other languages (19) v

Commission implementing decision — Annexes (2025)

Proposal ~ Proposal Estimated total costs in | Maximum grant amount in

Topic Member State Prog. No Numbar Proposal Acronym wator/Pr Producis Target country Dhurntian EUR EUR
AGRIPSMPLE- 20248 CHARACTERISTICS FR 1 101184173 FressangePoulryEgg SYMALAF £, Poullry misst (resh, ohilisd and o) Blgiam, France, Germany 36 3.306.853,00 € 2.314.618,10 €]
AGRIP-SMPLE. 224 M-CHARACTERISTICS BG 1 101154384 UniEgg Bulgarian Pouliry Union B Gresce, Romania 36 55 208,00 € E71.845,50 €
AGRIPESMPLE 20248 CHARACTERISTICS ES 1 101154403 Zumes y Garpachos EU sociacion Nacional de Fabricanses de Zumos. y Garpachas Prisparations of vegetabies, Truit of nuts (incl. stk olivis ) Pomugal, Spen, 36 1137 BRS 00 € T 375 50 €
AGRIPEIMPLE. 224 M. CHARACTERISTICS BE 1 101164379 CONEIT LAM Fruilt resh of driad) Ealy 3 T8, B 00 € BAZ 08B &) €]
|AGRIP-5IMPLE-2024-IM-CHARACTERISTICE EL192.184,00 €] 4.334.528,80 ¢
AGRIPSRMPLE. X4 M ELLOS e 3 01104140 G Provence inEL A PACA Bovdne maat iiresh, chilles and frozen), Censals, Fruf fhesh or sied), Honay and beakeeping products, Mest preparatons, Ofre ol Franca 2% 515.000.34 € 2821 800,17

s Ciiher eligile producis, Sheep and goal meat (fresh, chilled and frozen), Wine, cidne and vinegar

CONSEID REGULADCE DE La DEMOMINACIGN DE OFKGEN RIAS |
AGRIP-SMPLE-3124-IM-EL-05 ES 2 101154338 RizsBabas_Dolehesa B [Pork meat (fresh, chilled and frozen), Wine, cidre and vinegar Spain 36 200251400 € 2.101.825,80 &

i
o
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https://agriculture.ec.europa.eu/common-agricultural-policy/market-measures/promotion-eu-farm-products_en#funding-for-promotion-campaigns
https://agriculture.ec.europa.eu/common-agricultural-policy/market-measures/promotion-eu-farm-products_en#funding-for-promotion-campaigns
https://agriculture.ec.europa.eu/common-agricultural-policy/market-measures/promotion-eu-farm-products_en#funding-for-promotion-campaigns

2027 AWP — work In progress: three novelties

Strengthening
resilience of agri-food
sector through
diversification of target
NENGIS

A The annual work programme 2027 has not yet been validated internally and may be subject to change

-

Improve access for

small proposals
through dedicated
budget

o

Widen participation
across Member States
through new support

for programme
development and
implementation

.
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4. Information — more sources
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More information needed?

Enjoy it's from
Europe Portal

4

AGRI Website:
Promotion of EU
farm products -
Agriculture and rural
development

REA Website:
Promotion of
agricultural products
- European
Research Executive

Agency

FAQs at EU
Funding & Tenders
Portal
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https://enjoy-its-from-europe.campaign.europa.eu/en
https://enjoy-its-from-europe.campaign.europa.eu/en
https://agriculture.ec.europa.eu/common-agricultural-policy/market-measures/promotion-eu-farm-products_en#annualworkprogramme
https://agriculture.ec.europa.eu/common-agricultural-policy/market-measures/promotion-eu-farm-products_en#annualworkprogramme
https://agriculture.ec.europa.eu/common-agricultural-policy/market-measures/promotion-eu-farm-products_en#annualworkprogramme
https://agriculture.ec.europa.eu/common-agricultural-policy/market-measures/promotion-eu-farm-products_en#annualworkprogramme
https://rea.ec.europa.eu/funding-and-grants/promotion-agricultural-products-0_en
https://rea.ec.europa.eu/funding-and-grants/promotion-agricultural-products-0_en
https://rea.ec.europa.eu/funding-and-grants/promotion-agricultural-products-0_en
https://rea.ec.europa.eu/funding-and-grants/promotion-agricultural-products-0_en
https://rea.ec.europa.eu/funding-and-grants/promotion-agricultural-products-0_en
https://ec.europa.eu/info/funding-tenders/opportunities/portal/screen/support/faq?isExactMatch=true&status=0&frameworkProgramme=43298664&type=0,1&order=DESC&pageNumber=1&pageSize=50&sortBy=publicationDate
https://ec.europa.eu/info/funding-tenders/opportunities/portal/screen/support/faq?isExactMatch=true&status=0&frameworkProgramme=43298664&type=0,1&order=DESC&pageNumber=1&pageSize=50&sortBy=publicationDate
https://ec.europa.eu/info/funding-tenders/opportunities/portal/screen/support/faq?isExactMatch=true&status=0&frameworkProgramme=43298664&type=0,1&order=DESC&pageNumber=1&pageSize=50&sortBy=publicationDate

e W
European
L lla a Commission REA
-f l. f PROJECT PREPARATION STAGE : IEE——— Eurcpean
Ll 'E Cv'l'.' E 'I:I = Applicarits 4earch for project partners . Research
= Guidelines. sre provided 1o help applicants Execitive
ngramm es deatt and submit & proposal Agency
= IF applcants from several Member Stapes {herednofter Agencyl
fﬂr the Prﬂ- ar EU leved arganisation
- > miwlli progromme prapesal
mﬂtlﬂl'l nf EU *IF applcants from ane Mermber State anly
}!mwwﬂi
H It l MULTI PROGRAMMES
agricultura PARTICIPANT PORTAL PROJECT EVALUATION STAGE Mulli progriTeTEs Bre progrinmes submitted by &t £43t 2 proposing orgarisations |
Pmdu:ts fﬁﬁjﬂ:ﬁsmﬂ STAGE ::::""""“': f pE twhich are fram at least 2 Mermber States) or by one ar more Linion anganisations
e L Three extemal experts sisess the quality
»Project submisssan forms and pre-defined af sach praposal and assign a score £
templates for the praject proposal and Extemial experts pstablish a list rarkes 1
the detaided budget rmust be completed by score far sach of the priodty topics . ‘ :

i

Euted in the medevant call

The Evaluation Comrnittes {compased
af Agenicy and EC stafl] axamines the
Asasiimnent made by external experts
and corfirms the auttome of evaluation

) S | t‘ﬂ )
N /
’ AWARD DECISION

+ Co-financing of miuslti programmes is awarded by REL
# The Lt of simple programmes (o be co-financed i adopted by & Commission Decrion.

PROJECT COMMISSION GRAMNT SIGMATURE GRANT
m n 4 ADAPTATION PHASE DECISION » Successful applicants sign IMPLEMENTATION
Successful sapplicants proceed Europesan Commission the grant agreements #Reporling and payments __
Lo adaptation of projects in appraves the list of simple  » Far multi programmes, REA irnites Ly year
/ lirne with recorrrmendations aff programmes to be co-finan-  suecessfil applicarts to procesd ‘l'_'hljgl.lh ta subimit

I| the Evaluatoon Comrmuies ced Eaking inta account the with grant agreerment preparatian project defnverables
- adaptations to be made for o Far 5 thia *Follow-up of project
LEGISLATORS EURDPEAN COMMISSION AEA Depending on the budget availanility, each project fallowing the mﬂmﬁw'“:?m i [
asic ulation gramime r 0% ing i evaluation el ernert Ao i perfamed #Praject evaluation carried
Basic Regulati Annual Work Pro Calls for Proposals ;Trﬂfl;}“‘ﬂfﬂl‘-'ﬂlﬁ'ﬂ"* ral tatiori] & perf
» Regulation of the Eurapean = EC sets out the prigrities, including  » Onee a year, a call Far prepesals *-g = i n{gl i I‘e::l:nmr.- by the competent national authorities %t by extemal bodies
Parfiamert and the Council the: alloeation af resouroes, is plarmed For sirmple and 'E.ﬂ'm'e b F proy i case Akl in the Member Stale of the applcants
{EU) Ho 1144/2014 with irvalvernent from multi programmes h"' dgu.d e m“ ":dﬁ'um b i 1.
= Cormmigsion Delegated stakeholders and Mermber States = Additional calls can be publshed | & ‘
Regudatian [EL) +Work programme defines in case af serious market
Mo 1829/201% the eligibility, exclusion, disturbiance
* Cormmissian Implementing selection and award criteria e T Tt .
e to b applied MONITORING/EVALUATION
OF THE POLICY
= AgencyiE rrpens Cormmissen b MEMEER STATES
corbral proper implemertation
» Eurtpean Cammissian regorts o SIMPLE PROGRAMMES |
the Councl/ Eunapean Pardisrment Sirnple programmes are programmes. submitted by one ar mone

E propasing arganisations which are all fram the same Mermber State
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© European Union 2026
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